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 In many countries, entrepreneurship is seen as an activity to create wealth and is also 

considered the best solution to the problem of unemployment in developing countries. 

However, entrepreneurial careers or track are not preferred by the younger generation, 

especially students. The theoretical framework of this search is based on the theory of 

planned behavior (TPB) because most of the literature agrees that the theory of 

planned behavior is used to determine entrepreneurial objectives/intentions. 

Therefore, this study aims to determine the entrepreneurial intentions among 

undergraduate students and determine the factors that affect their intention. The cross-

sectional data was collected from two public universities in city Faisalabad. 

Specifically, these are the University of Agriculture Faisalabad and the Govt. College 

University Faisalabad and information was collected through well-structured and 

comprehensive questionnaires from 120 students by using random sampling 

techniques. Frequencies, Cronbach’s alpha test, and binary logistic model were used 

to examine the effects of different factors like gender, age, entrepreneurial education, 

personal attitude, perceived behavioral control, subjective norms, and opportunity for 

entrepreneurial intentions. The result indicates that all the factors are significantly 

related to the entrepreneurial intentions among students. Although, access to 

opportunities and entrepreneur education are strongly contributing to entrepreneurial 

intentions among students. The article suggests some strategies that higher education 

institutions should inculcate entrepreneurial intension among students such as 

seminars, conferences, and internship programs. Moreover, intensive Small and 

Medium Enterprises (SMEs) and credit disbursing programs should be designed for 

the development of entrepreneurship among youth. These results are implicit for 

policymakers. 
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1. Introduction 

Entrepreneurship has been a developmental 

and progressive idea for the Business World. It 

is a weapon that helps to combat 

unemployment, increase productivity, 

economic growth and contribute to innovation 

and competitive dominance. Entrepreneurship 

is very significant since it contributes 

meaningfully to the development of micro and 

macroeconomics of the country. On a 

macroeconomic level, ‘entrepreneurship 

invigorates economies’ enhance inventions in 

the industries, also a viable means of 

production, and finally is the driving force 

behind the economy's growth. Also on the 

microeconomics level, entrepreneurship 

provides an opportunity for them to contribute 

to their skills and economic development 

efforts. Entrepreneurship is one of the 

alternatives that have been identified as a 

factor that has a positive impact on economic 

growth (Urbano et al., 2019; Anjum et al., 

2018). Many researchers agree that 

entrepreneurial activities contribute positively 

to economic growth and development through 

innovation and create jobs for the unemployed 

(Urbano & Aparicio, 2016; Huggins & 

Williams, 2011; Arifin et al.,2020). 

Entrepreneurship activities are important to 

motivate the students for their entrepreneurial 

careers, enhance their business skills, and help 

them to start their businesses. University 

graduates have tremendous potential for 

innovation and economic growth. Efforts have 

been undertaken throughout the years to 

encourage young people and university 

students to become entrepreneurs (Potter,2008; 

Liñán et al.,2011). Developing countries such 

as Pakistan need to develop the spirits among 

https://cre-ativecommons.org/licenses/by/4.0/
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students to participate in entrepreneur’s 

activities and consider it as a source of 

livelihood instead sticky to only option for job 

hunting. Pakistan is the world's fifth-most 

populous country, accounting for 2.83 percent 

of the global population (Worldometer, 2022). 

Pakistan has one of the greatest youth 

populations in the world, with over 64% of the 

population under the age of 30 (Shimshali, 

2021) According to Pakistan's 2019 Economic 

Survey, 3.3 percent of the population lives in 

poverty and earns less than $1.25 per day. 

Because the labor force is growing rapidly and 

causing more people to become poor and 

unemployed. In this situation, 

entrepreneurship is viewed not only just as a 

desirable tool for economic growth and 

development, but also as a means of providing 

employment opportunities for the youth of 

Pakistan. The Pakistani government and non-

governmental organizations (NGOs) have 

launched many programs and schemes that 

shows acknowledgment at government level 

for entrepreneurship in the growth of a 

country's economy. It collaborates at the 

national and provincial levels to boost the 

country's entrepreneurial activity through 

different measures i.e., introducing different 

business acceleration program (BAP), which 

can promote entrepreneur activities in the state 

and to organize different conferences with an 

emphasis on invention and entrepreneurship in 

different sector of economy. Entrepreneurship 

education, in particular, has been cited as a 

key technique for enhancing people's 

entrepreneurial attitudes. As a result, 

educational efforts are seen as having a good 

chance of increasing the flow of potential 

entrepreneurs. Higher education institutions 

are now fully acknowledging this effort, and 

Higher Education Commission of Pakistan has 

established the National Business Education 

Accreditation Council (NBEAC) for the 

purpose of promoting entrepreneurship in the 

country (Hussain et al., 2021). However, these 

measures are not enough for the fast-growing 

youth population of the country and therefore, 

it's critical to do an empirical study on the 

effect of entrepreneur knowledge in molding 

university students' intentions towards 

entrepreneurial thinking in Pakistan. So, a 

limited literature is available in the country in 

this aspect. There is no understandable or 

empirical proof that the entrepreneurial traits 

of young people, particularly those that are in 

the formal university system in country i.e., 

Pakistan, can predict their goals and direct 

their entrepreneurship activities. These studies 

have shown a favorable attitude of young 

people towards entrepreneurial activities and 

that entrepreneurship as a profession will be 

widely accepted in the future. (Ibidunni et al., 

2020; Sata, 2013; Frederick, 2018; Ali et al., 

2011). 

Therefore, the goals of this research are to 

bridge the gap by empirically investigating the 

association between entrepreneurial qualities 

and entrepreneurial inclinations among 

university students and to learn more about the 

factors that influence students' decisions to 

pursue entrepreneurship in city Faisalabad. So 

ultimately main objective is to determine the 

factors that affect entrepreneurial intention 

among university students.  

This research is partitioned into five sections. 

The first section of this study is the 

introduction and the objectives. The second 

section is the Theoretical framework and 

Hypotheses. The research methodology is 

discussed in the third section. The results of 

the study are discussed in the fourth section. 

Finally, last section includes discussion and 

conclusion section.  

2. Theoretical Framework and Hypotheses 

2.1. Theoretical Framework 

Several theoretical models have been proposed 

by various scholars to investigate the different 

aspects that influence people's entrepreneurial 

intentions. The model of the theory of planned 

behavior (TPB) has been carefully tested and 

confirmed by existing literature (Krueger et 

al.,2000; Peterman & Kennedy, 2003; Fayolle 

& Degeorge,2006). Further this model was 

extended and implemented in the context of 

the university students (Autio et al.,1997). 

In this context, the study focuses on the theory 

of planning behavior for assessing 

entrepreneurial intent among university 

graduate students. The theory of planning 

behavior (TPB) model is the most popular 

model of recent decades, designed to 

understand predictions and human behavior 

(Eagly & Chaiken, 1993). The theory of 

planned behavior (TPB), is a theoretical 

https://www.thenews.com.pk/writer/ali-rehmat-shimshali
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framework which provides strong 

entrepreneurial intentions. This notion asserts 

that a person's future action comes after their 

intent. The stronger a person's desire to engage 

in certain conduct, the more likely that 

behavior will be carried out. According to the 

theory, the intention is based on three 

concepts. The first Personal attitude towards 

behavior is the degree to which an individual 

has optimistic personal assessment of 

entrepreneurship. The second subjective norm 

entails recognizing social pressure from 

family, friends, and from others to do or not to 

do something. Third, perceived behavioral 

control relates to the ability to become self-

employed and reflects the view of the 

situation's potential. (Ajzen, 2005; Mahmoud 

et al., 2021). Perceived behavioral control is 

called self-efficiency by Bandura (1997) and is 

equivalent to the perceived feasibility in the 

Shapero model. 

TPB has been widely and successfully applied 

to human intention. TPB is used to predict a 

variety of human behaviors, including health-

related behavior, food choice behaviors, 

environmental awareness, political and social 

behavior, ethical behavior, and so on. (Conner 

& Sparks, 2005; Godin & Kok 1996; Armitage 

& Conner,2001). Entrepreneurial intent has 

also been studied using this theory. Gender 

impact, decision-making power, and prenatal 

prognosis are all factors that influence 

entrepreneurial inclinations in TPB (Gird & 

Bagraim, 2008; Leroy & Manigart, 2008; 

Nishimura & Tristán,2011). 

According to literature TPB did not investigate 

the relationship between students' 

entrepreneurial goals and entrepreneurial 

education programs (Izquierdo & Buelens, 

2011; Lüthje & Franke, 2003). However, 

numerous studies have found that 

entrepreneurial education has a favourable 

impact on entrepreneurial intentions (Honig, 

2004; Martin et al., 2013).  

The TPB has been completed in the context of 

Entrepreneurship Education Research to bring 

together business intentions that are influenced 

by entrepreneurship attitudes, thematic 

principles and perceived behavior control. 

They are influenced by features such as 

personal background, motivation, family 

background۔ an educational perspective (such 

as a university) is also important when 

studying the effect of entrepreneurship 

education on entrepreneurial intentions (Sieger 

et al., 2011). 

The goal of this study is to conduct empirical 

research on the impact of entrepreneur 

knowledge in shaping entrepreneur intent 

among university students, as well as to 

examine the association between 

entrepreneurial characteristics and 

entrepreneurial intentions among university 

students. 

2.2. The Hypothesis of the Study 

2.1.1. Entrepreneurship Education and 

Entrepreneurial Intentions 

Education is recognized as a determinant of 

entrepreneurial intentions. According to the 

previous study, entrepreneurship education 

helps students to develop business skills that 

are essential for the creation and management 

of business plans (Jones & English, 2004). on 

the other hand, Effective entrepreneurship 

education is defined as a platform through 

which students are exposed to practical 

business information, gain self-confidence, 

and acquire skills necessary to succeed in 

running a company endeavor, as well as 

assisting them in making career decisions. 

(Wilson et al., 2007). Research conducted in 

Malaysia has shown that proper 

entrepreneurship education in the exhibition 

will inspire students to become entrepreneurs 

(Kadir et al.,2012). According to the literature 

university education has an essential role in 

boosting students' career choices by giving the 

opportunity to be exposed to theoretical and 

practical entrepreneurial information. As a 

result, it is possible to hypothesized that 

Hypothesis 1: Entrepreneurship education has 

a positive effect on entrepreneurial intentions 

2.1.2. Subjective Norms and Entrepreneurial 

intentions 

In previous studies, Subjective Norms were 

another factor influencing career choices after 

respondents' personal experiences. Family and 

friends' support influence the individual to 

career choice (Henderson & Robertson, 2000). 

In the present study, this relationship 

cooperation mainly refers to the emotional and 

financial support of family and friends. If 

someone from the family and friends will be 

starting a business, they will support us to 
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choose an entrepreneurial career. Therefore, 

based on the above discussion, it is 

hypothesized that. 

Hypothesis 2: Subjective norms has a positive 

effect on entrepreneurial intentions 

2.1.3. Personal Attitude and Entrepreneurial 

Intentions 

The personal attitudes perception is essential 

to understanding how experience stimulates 

attitudes. Attitude refers to a long-term system 

of positive or negative feelings. It is a person's 

style of analysing and comparing something to 

the available possibilities, and it has an impact 

on one's thoughts, beliefs, and emotions. The 

undergraduate student's attitude has a positive 

effect on entrepreneurial intentions that it's 

confirmed by previous literature (Kadir et 

al.,2012; MacInnis, 2004; Maes et 

al.,2014). In short, a positive attitude of the 

students can strengthen one's intention to 

participate in the business. Based on this 

suggestion, it is hypothesized that 

Hypothesis 3: Personal attitude has a positive 

effect on entrepreneurial intentions 

2.1.4. Opportunity Recognition and 

Entrepreneurial Intention 

Identifying opportunities is a practice by 

which individuals identify potentially 

profitable business plan ideas (Hassan et 

al.,2020) This includes "the ability to 

recognize, opportunity, or create an 

individual's patterns and ideas." The 

identification of opportunity is one of the 

intellectual phenomena that an individual 

considers when making an entrepreneurship 

decision (Krueger & Dickson, 1994). 

Identifying business opportunities is an 

important process in entrepreneurship because 

choosing an idea before putting it into the 

business concept, as well as recognizing the 

opportunity by adopting all the skills and 

working. (Okudan & Rzasa, 2006). In this 

way, the opportunity develops attitudes and 

behaviors towards entrepreneurship. Thus, it is 

possible to hypothesize that 

Hypothesis 4: Opportunity recognition has a 

positive effect on entrepreneurial intentions 

2.1.5. Perceived Behaviors and 

Entrepreneurial Intention 

Perceived behavioral control describes the 

perception of ease or difficulty with a 

particular task (Mahmood et al., 2021). 

Perceived behavior control refers to permitting 

people to complete things at their own pace. 

The ability to manage one's perceived conduct 

aids in the discovery of new business 

prospects. Perceived behavioral control aids in 

the development of positive entrepreneurial 

goals. When job opportunities are plentiful, 

the impact of PBC on motivation to become a 

businessperson decrease. Student intent in 

entrepreneurship shows that students generally 

have a higher level of self-confidence in an 

'elite university, representing perceived 

behavior control (Souitaris et al., 2007). In 

short, positive Perceived behaviors of the 

students can strengthen one's intention to 

participate in the business. Based on this 

suggestion, it is hypothesized that 

Hypothesis 5: Perceived behaviors have a 

positive effect on entrepreneurial intentions 

Figure 1. Theoretical framework of the relationship 

between students' entrepreneurial intentions and the 

factors affects their intention 

3: Materials and Methods 

3.1. Sample and Procedure 

The deductive approach was used to determine 

the entrepreneurial intent among university 

graduate students in this descriptive study. The 

sample was collected from those populations 

which are on the verge of making a career 

decision. The sample was chosen based on the 

ideas of different research (Krueger, 1993). 

Therefore, the data was collected from the two 

public universities in the city of Faisalabad. 

Personal attitude 

Perceived 

Behavior 

Opportunity 

Family Support 

Subjective 

Norms 

Entrepreneuria

l Intention 
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Specifically, these are the University of 

Agriculture Faisalabad and Govt. College 

University Faisalabad. In this quantitative 

study, we used a questionnaire to collect data 

from the respondents. This technique of 

quantitative study is used to explore the 

dependent and independent factors, to study 

the demographic characteristics. Quantitative 

study techniques views to boost the 

impartially, validity, and reliability of results, 

and its advantages involved in precautions. 

Fundamentals to this study are the hypothesis 

that a scientist will find his or her knowledge, 

investigations, and favoritism to make specific 

goals in run out the research and results that 

are implied (Harwell, 2011). The questionnaire 

was distributed to students in two different 

institutions, with the proportion of 

participation from each campus being equal. 

The most important characteristics of sampled 

population are listed below. in Table 1. 

Table 1: Sample description  
Demographic 

variables  

Frequency 

(ƒ) 

Percentage 

GENDER   

Male 

Female 

80 

40 

66.7 

33.3 

AGE   

20-24 

25-28 

29-32 

82 

36 

2 

68.4 

30.4 

1.2 

EDUCATION   

Master / MSc. 

M. Phil / Ph. D 

61 

59 

50.8 

49.2 

Income generating 

activity 

  

Yes 

No  

Business  

Jobs 

62 

58 

31 

89 

51.7 

48.3 

25.8 

74.2 
Source: own calculation based on survey data 

 Table 1 reported that 66.7% (80) of those 

respondents were male, while 33.3% (40) of 

those respondents were female. The study 

appears to have more males than females 

participating. The majority of the participants 

(68.4%) were between the ages of 20 and 24. 

Similarly, 30.4 percent of respondents were 

between the ages of 25 and 28, while only 1.2 

percent was between the ages of 29 and 32. 

The total respondents whose education level in 

the survey is Master/ MSc were 50.8% (61) 

and 49.2% (59) from the MPHIL / Ph.D. class. 

The students who have been involved in 

income generation Activities among Academic 

Staff. According to the survey, students about 

51.7 % were involved in some income-

generating activity in the form of a job or 

business and most of the students had 

experience working in different fields. They 

either run their own family business or work 

part-time. The 25.8 % (12) students have 

worked their own family business while 74.2% 

(21) students had worked part-time jobs in 

different sectors.  About 48.3 % of the 

students had zero working experience. 

3.2. Study Instruments and Measurements 

The simple random technique was selected to 

collect data quantitatively through a precise 

questionnaire. survey questionnaire is divided 

into four sections and was created using 

previous literature (Chen et al.,1998). The first 

section of the questionnaire is focused on the 

respondents' demographic characteristics. The 

second section included six items that assessed 

opportunity information. On a 5-point Likert 

scale ranging from 1 (strongly disagree) to 5 

(strongly agree), the six statements were 

measured. The items were adopted from ore 

previous study (Hassan et al.,2020). The third 

part is based on the factors that affect the 

entrepreneurial intentions among graduate 

students. The respondents were asked to 

express their agreement or disagreement on a 

5-point Likert scale with the statement 1 = 

strongly disagree to 5 = strongly agree. These 

technique is  based on the theory of planning 

behavior (Chen et al.,1998; Liñán & Chen, 

2009; Krueger, 2000). 

3.3. Reliability and Validity of Instruments 

Cronbach's alpha (or coefficient alpha) is used 

to measure the reliability or internal 

consistency. It was created by Lee Cronbach 

in 1951. The reliability of multiple-question 

Likert scale surveys is determined by using the 

Cronbach's alpha test. These questions assess 

hidden factors such as conscience, 

nervousness, and openness, which are 

invisible. In real life, it is very difficult to 

quantify the. Cronbach's alpha is a statistics 

that measure how closely a set of test items are 

related. 

Cronbach’s Alpha Formula 

𝛼 =
𝑁. 𝑐̅ 

𝑣 + (𝑁 − 1). 𝑐̅ 
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Where, N = the number of items, c̄ = 

average covariance between item-pairs, v̄ = 

average variance. 

We used the reliability and validity test to 

measure the entrepreneurial opportunity, 

entrepreneurial intension, and factors that 

affect the entrepreneurial intentions among 

graduate students. When the dependent 

variable is dichotomous natures and the 

independent variable is continuous categorical 

binary logistic regression is usually used 

(Burns & Burns, 2008; Harell, 2015). 

The binary logistic model used in this study 

was as follow: 

Logit (p) =[
𝑝ᵢ

1−𝑝ᵢ
] 

Where =[
𝑝

1−𝑝
] is the ratio of the probability 

that students have entrepreneurial intentions 

and students have no entrepreneurial intention 

among graduate students. As a result, the 

dependent variable is binary and has two 

values: 1 and 0. If the student has 

entrepreneurial intention, then its value is 1 

and the value is 0 if the student has no 

entrepreneurial intention.  

The non-linear expression of the binary 

logistics model equation can be linear after 

taking natural log. 

Logit (p) = L1 = 𝐿ₙ [
𝑝ᵢ

1−𝑝ᵢ
] = βₒ + β₁Х₁ + 

β₂Х₂ +……. βⅰХi + є 

     The following Binary logistic Regression 

expression 

Y=βₒ+β₁Х₁+β₂Х₂+β3Х3+β4Х4+β5Х5+β6

Х6+β7Х7+ui 

Y = is the student entrepreneurial intention 

variable and it has dichotomous nature. β0 = 

Intercept term, X1 = Gender, X2 = Age, X3 = 

Entrepreneurial education, X4 = Personal 

attitude, X5 = Subjected norms, X6 = Perceived 

behavioral control, X7 = opportunity. 

Statistical package of Social Science (SPSS) is 

used for the purpose of data analysis. 

4. Results and Discussions 

4.1. Descriptive Analysis  

Descriptive statistical techniques are used to 

analyze the data. It helps to review, define and 

presentation the data in a significant way. This 

is one of the most important steps in the 

process of statistical analysis. It summarizes 

the distribution of your data, helps you detect 

errors and outliers, and allows you to find 

patterns between variables, which prepare you 

for future statistical analysis.  

Several questions were asked concerning 

Entrepreneurial intention among students i.e. 

respondents. The information about 

respondents' profiles included their gender, 

age; Entrepreneurial Education, Subjective 

Norms, Personal attitude, Opportunity, and 

Perceived Behavior were expected to have 

important factors that affect Entrepreneurial 

intention among students. 

Table2: Description analysis of variables used 

in Entrepreneurial intention among students  
Variables Min Max Mean Standard 

Dev 

Gender 0 1 0.67 0.473 

Age 23 30 24.54 1.243 

Entrepreneurial 

Education  

16 18 3.51 0.850 

Subjective 

Norms 

2 5 3.94 0.955 

Personal 

attitude 

2 5 3.58 0.836 

Opportunity 1 5 3.73 1.186 

Perceived 

Behavior 

3 5 3.86 0.455 

According to table 2, Gender had a mean value 

of 0.67. The average age was 24.54 years with 

a minimum age of 23 and a maximum age of 

30, indicating that they were all adults. 

Entrepreneurial Educational had a mean value 

of 3.51. The respondents' minimum education 

level of 16 years implies that they have a 

Master's or MSc degree, while the maximum 

education level of 18 years suggests that they 

have an MPhil or Ph.D. degree. The mean 

value of the Subjective Norms was 3.94 which 

means that 4% of the students think that their 

family, friends, and significant others affects 

to perform or not to perform their 

entrepreneurial intentions. The mean value of 

Personal attitude was 3.58. It means that 4% of 

the respondents believe that their Personal 

attitude impact entrepreneurial intentions. The 

mean value of the Opportunity was 3.73. It 

means that if there are increased opportunities 

for entrepreneurial activities then increases the 

entrepreneurial intentions among the students 

https://www.statisticshowto.com/probability-and-statistics/statistics-definitions/covariance/
https://www.statisticshowto.com/probability-and-statistics/variance/
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by about 4%. The mean value of the Perceived 

Behavior was 3.86. This average score 

indicates that a person's perception of financial 

assistance is a necessary condition for 

establishing entrepreneurial goals. 

4.2. Cronbach’s Alpha Test 

We used the reliability and validity test to 

measure the entrepreneurial opportunity, 

entrepreneurial intentions, and factors that 

affect the entrepreneurial intentions among 

undergraduate students. According to (Luo et 

al., 2003), If each Cronbach alpha value is 

greater than 0.9, the reliability is considered 

"excellent", but if the value is greater than 0.7, 

it is considered "good". 

Table 3. Summary of the loadings and alpha 

values 

Variable Measurement 

Items 

Cronbach’s 

Alpha 

Overall 30 0.725 

Entrepreneurial 

Education  

5 0.742 

Subjective 

Norms 

5 0.704 

Personal attitude 5 0.853 

Opportunity 5 0.642 

Perceived 

Behavior 

5 0.713 

Source: Authors own calculation  

If the value of Cronbach alpha is greater than 

0.6 then it is acceptable and if the values of 

Cronbach alpha are 0.5 and less than then it 

means the items have poor reliability and the 

unacceptable. It is seen in table 3 that the 

entrepreneurial intentions of the students at 

leading institutions of Faisalabad had satisfied 

of interior reliability. The overall internal 

reliability of 30 items is 0.725 interpreted as 

these items had reliable.  

4.3. Determine the Factors That Affect 

Entrepreneurial Intentions Among University 

Students 

The binary logistic model estimated 

entrepreneurial intention among university 

graduate students and the factors influencing 

entrepreneurial intention. Gender, age, 

entrepreneurial education, Personal attitude, 

perceived behavioral control, subjective 

norms, and students' opportunity have been 

included in the model. The result is estimated 

by using the binary logistic model in table 4.  

The model is estimated with the maximum 

likelihood method. The significant level of the 

model is 1%, 5%, 10%. Estimated coefficients 

and standard errors indicate which factors 

influence the student’s entrepreneurial 

intention. The likelihood ratio also tests the 

significance of the variables at the level of 1%, 

5%, 10%. Cox & Snell R Square and 

Nagelkerke R Square shows that the variance 

in the dependent variable is explained by the 

variance in the independent variable (Borooah, 

2002). Nagelkerke R2 = 0.873 and Cox and 

Snell's R2 = 0.887 value, showed that about 87 

percent and 88 percent variation in dependent 

variables which is explained by the variation 

in the independent variable. 

Total 85.4 percent of the outcome is correctly 

predicted by our model. Coefficients variables 

do not provide direct information concerning 

the impact of explanatory change on the 

likelihood of a student's entrepreneurial intent. 

To know the odds ratio of this difficulty, it is 

necessary to determine Exp(β). This ratio is 

the probability of students' entrepreneurial 

intention and the probability that students are 

not the entrepreneurial intention. The stronger 

contributor in students’ entrepreneurial 

intention was the opportunity which recorded 

the highest odd ratio of 1.063 which means 

that opportunity positively related to students' 

entrepreneurial intention. The value of the 

coefficient is 4.576 and the p-value is 0.000. 

This finding is in line (Hassan et al., 2020). 

Table4. Binary Logistic Regression result of 

factors affecting the entrepreneurial intentions 

among graduate student 
Variables Coefficient Sign. Exp(B) 

Gender .087 .816 .008 

Entrepreneurial 

Education 

1.399** .053 -.138 

Age .357** .088 .087 

Subjective Norms 3.172*** .000 .336 

Personal attitude 6.847*** .000 .771 

Opportunity 4.576*** .000 1.063 

Perceived Behavior 1.716** .019 -.153 

Constant -1.007 .074 .365 

Model prediction 

success  

85.4%          

Cox & Snell R 

square  

0.887   

Log-likelihood 

ratio  

90.842   

Nagelkerke R 

Square 

0.873   
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Level of significance p<0.01at 1 percent, p<0.05 at 

5 percent, p<0.1at 10 percent 

The variables significantly affecting the 

probability of the student’s entrepreneurial 

intention are Age, Entrepreneurial education, 

Personal attitude, Family support, perceived 

behavioral control, Subjected norms, and 

opportunity which change the probability. 

Older students' goals toward entrepreneurship 

are more likely to be stronger depending on 

their age. The finding reveals that when a 

student's age grows by a year, his or her 

likelihood ratio of starting a business raises by 

the value-related odd ratio, which is 0.087. 

The coefficient value of 0.357 and is 

significant at 95% significant level. 

Entrepreneurial education also has a favorable 

impact on students' desire to start their own 

businesses. The coefficient is 1.399, indicating 

that an increase in one level of entrepreneurial 

education enhances the entrepreneurial 

intentions among student by 1.399. The result 

of the Entrepreneurial education coefficient is 

significant at a 95% level of significance. 

Subjective Norms are one of the other factors 

that influence students’ entrepreneurial 

intention. According to the previous study 

Subjective Norms such as family background, 

friends is also considered a factor influencing 

entrepreneurial intentions because Subjective 

Norms was another factor influencing career 

choices after respondents' personal experience 

(Henderson & Robertson, 2000). The value of 

this coefficient is 3.172 indicating that as 

increase the Subjective Norms increase 3.172 

entrepreneurial intentions among students. The 

result of the family Subjective Norms 

coefficient is significant at a 90% level of 

significance. 

Personal attitude are other important factors 

that affect the entrepreneurial intention among 

students. Attitude refers to a long-term system 

of positive or negative feelings. The value of 

this coefficient is 6.847 indicating that as the 

increase personal attitude increase 

6.847entrepreneurial intentions among 

students. The result of the family Personal 

attitude coefficient is substantial at a 90% 

level of significance. 

Perceived behavioral control means the 

potential of the situations and represents the 

ability to be self-employed; it is a strong 

predictor of the student's entrepreneurial 

intentions. The value of this coefficient is 

1.716 indicating that as increase ability of 

Perceived Behavior the increase 1.716 

entrepreneurial intentions among students. The 

result of the Perceived Behavior coefficient is 

significant at a 90% level of significance. The 

results of our study are similar to previous 

studies (Küttim et al.,2014). 

The gender variable is statistically 

insignificant related to students’ 

entrepreneurial intentions. However, the Sign 

with the gender variable is positive which 

shows that gender is positively related to 

entrepreneurial intentions. The study 

conducted by Kadir, et al., (2012) also found 

that Behavior control (creativity and risk-

taking) there was a positive relationship with 

business intention. The hypotheses are 

supported by the empirical findings. 

5. Conclusion and Policy Recommendations 

The study aims to investigate the 

entrepreneurial intentions among graduate 

students by using the cross-section data set. 

The study is based on the existing literature. 

This paper attempts to contribute to the 

ongoing debate over the various theoretical 

variables that determine startup decision-

making regarding entrepreneur intention. 

According to the theory of planned behavior, 

person's intentions or behaviors are impacted 

by their conduct. The theory of planning 

behavior (TPB) is to be the best model for 

explaining and predict the human behavior in 

recent decades. Entrepreneurship is an 

important source of economic development, 

job creation, innovation, and productivity. The 

purpose of this research is to understand more 

about the factors that influence students' intent 

to become entrepreneurs. The study is based 

on five hypotheses, all of which have a key 

effect on undergraduate students' 

entrepreneurial intentions. First, education is 

found to have a positive influenced on 

students’ intentions to become an 

entrepreneur. According to the previous study, 

entrepreneurship education helps students to 

develop business skills that are essential for 

the creation and management of business 

plans. Second, Subjective Norms have a 

favorable impact on entrepreneurial intentions 

among graduate students. Subjective norm 

means to understand the social pressure from 

their family, friends. Family and friends' 

support influence the individual to career 

choice. Third, students' entrepreneurial goals 
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are observed to be influenced by their 

attitudes. It is a person's style of analyzing and 

comparing something to the available 

possibilities, and it has an impact on one's 

thoughts, beliefs, and emotions. Previous 

research has shown that an undergraduate 

student's attitude has a beneficial effect on 

entrepreneurial. Fourth, Opportunity is 

positively associate to entrepreneurial 

intentions among graduate students. 

Identifying opportunity is a process by which 

individuals identify potentially profitable 

business plan ideas. Fifth, Perceived behaviors 

are proven to have a considerable impact on 

entrepreneurial intentions among students.   

Therefore, policymakers should consider 

revising existing education systems and other 

factors to improve and develop a business 

culture. The study has brought attention to 

several dynamic policy elements and identified 

some areas of interest for further investigation. 

Entrepreneurship education, in particular, has 

been cited as a key technique for enhancing 

people's entrepreneurial attitudes. Notable 

among these are that universities play an 

important role in shaping business knowledge 

and there is a need to enhance business 

knowledge in Pakistan by developing an 

excellent curriculum for the development of 

entrepreneurship among university students. 

Furthermore, policymakers should develop 

Small and Medium Enterprises and seed 

funding programs with the purpose of 

encouraging the students for entrepreneurship 

which in turn create business opportunities, 

job creation ،Poverty alleviation through better 

living standards, and economic growth within 

the country. 

Limitations and Future Research  

The sample size is a limitation of this study 

because the study was conducted only in two 

universities in Pakistan. These results do not 

predict the entire population of undergraduate 

students in Pakistan. The sample size of future 

investigation may be increase, which may be 

considered in other public and private 

universities. 
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